
 
 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

April 2007 

u Did You Know? Motherôs 
Day ranks as the number one 
card-sending holiday for 
Hispanics 

 

uDid you know?  In Mexico 
and much of South America, 
Motherôs day is celebrated on 
a fixed day of May 10

th
   

 
 

Hispanic
c ccoonnnneecctt iioonn  

Whether you are just thinking about marketing to Hispanics, 
preparing to target them or have been targeting them for years and 
are now looking to move to the next level, Viva Hispanic! Consulting 
can help you understand the true business opportunity and how to 
capture it.  Call us at 813.957.5406 for a free consultation. 
 

Día de Las Madres 

A hidden treasure for marketers 

 
Motherôs Day is one of the most important 
holidays in the Hispanic calendar. And as 
the number of Hispanic mothers in the 
United States continues to soar, so does 
the number of people celebrating this 
special day.  According to Hallmark cards, 
Mother's Day is the third-largest card-
sending holiday in the United States but 
ranks as the number 1 card-sending 
season for Hispanics, even higher than 
Christmas and Valentineôs Day.  
Surprised?  You should not be.  The 
Hispanic culture is centered on the mother 
and family.  The mother is the moral and 
practical rock upon which the family is built 
ï she is the source of value.  Children, 
both old and young, tend to honor their 
mothers and thank them for all their 
ñsacrificesò in bringing them up. 
 
Motherôs Day in Mexico, the Caribbean 

and other Latin American countries is 
celebrated in a colorful fashion.  Churches 
organize special mass, there are flowers, 

cards and gift giving; but the highlight of 
the event in many countries is the band 
or mariachis playing "las mañanitas".   

MARKET WATCH  
Where do they put the money? One-third of U.S.-born Hispanic residents and over half of all Mexican 

immigrants lack bank accounts. 

The wealth gap: The average net worth of Hispanic households nationwide is $8,000, while for Anglo 

households it is almost $89,000. 

The demographic boom: By 2009, the disposable income of Hispanics will grow to $1 trillion or 9 

percent of total purchasing power nationwide. 

The housing market: By 2010, Latinos will account for nearly one-third of the home buying pool. Clients 

will finance $44 billion of mortgages through loans that accept a government-issued alternative to the 

social security number.  Source: Associate Press via Yahoo! News 

 

As a side note, donôt be surprised if you hear 
this serenade from your Hispanic neighbors 
during early morning hours on May 10

th
.  

After all, Motherôs Day is celebrated in 
Mexico and much of South America on this 
fixed day of May 10 as opposed to the 
Motherôs Day in US that falls on the second 
Sunday in the month of May.  
 
For businesses, Motherôs Day is a hidden 
treasure.  Retailers, attractions, gifts stores, 
financial institutions and restaurants should 
add this day to the list of promotional events 
in their business calendars.  There are 
numerous opportunities for effective 
marketing activities ranging from 
merchandising, events, sweepstakes and 
relationship building programs.  Most 
Hispanic families save money, mucho 
dinero, for this special day to celebrate 
mami!  

 
So, if you have not started promoting this 
day é what are you waiting for? 
 
Vanessa Ramos 
President, Viva Hispanic! Consulting 
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CONNECTING COMPANIES WITH THE HISPANIC MARKET 

 

 

 
 

 

 



   

1. Research, research ï did I 

say research? Both 

proprietary and secondary 

research 

2. Assign a U.S. Hispanic 

market champion within 

the senior executive team 

3. Build a compelling 

business case that clearly 

shows the potential of this 

market 

4. Take time to fully 

understand the market ï it 

is a very diverse market 

segment 

5. Be realistic and up-front 

about the magnitude of 

the undertaking 

6. Utilize the services of 

Hispanic market experts 

Source: Tony Malaghan, 
CEO, Arial 

 

Still not Targeting 
the U.S. Hispanic 
Market?  

  Hispanics will comprise 25% of total 
population by 2050 and by 2011 their 
buying power will be almost $1.2 
trillion. 

The holiday of Cinco de Mayo 
commemorates the victory of 
the Mexican militia over the 
French army at The Battle of 
Puebla in 1862. It is primarily 
a regional holiday celebrated 
in the Mexican state capital 
city of Puebla and throughout 
the state of Puebla, with 
some limited recognition in 
other parts of Mexico, and 
especially in U.S. cities with a 
significant Mexican 
population. 
 
 It is not, as many people 
think, Mexico's Independence 
Day, which is actually 
September 16. 
 

Source: mexonline.com 

So, why are more companies 
in the U.S. not doing more to 
establish a presence in this 
market?  The hesitation and 
resistance to proactively target 
this segment of the U.S. 
market can be attributed to one 
or more of the following 
reasons: 
1. Lack of corporate 

commitment to the 

strategic decision to target 

this market 

2. Lack of adequate budget 

to market and build the 

necessary customer 

service infrastructure 

3. Resistance due to the 

sheer magnitude of the 

undertaking 

4. Fear of the unknown 

How have companies that 
faced these and similar issues 
overcome them? 

  
 

 

 

 

 
 
 
 
 
California  27 % 
 
Texas  18% 
 
Florida  10% 
 
New York 8% 
 
Illinois  4% 

Hispanic Market Consultation 

3819 Turkey Oak Drive Valrico, Florida 33594 

P   813.957.5406    F   866.496.9274 

E   vramos@vivahispanic.com      W   www.vivahispanic.com 

Call me for a free consultation! 
 

VANESSA RAMOS 
813.957.5406 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 
 
 

 

Cinco de Mayo 
 

What are we celebrating? 
 

Hispanics and their 
buying power are 
much more 
geographically 
concentrated than  
non-Hispanics. 

The Top 5 states by 
Hispanic buying power are: 
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Population:  
Today  14.4%   or 1 in 7  
2050  25% or 1 in 4 
 
Purchasing Power: 
Today *798 billion 
2011  **1.2 trillion 
 
*276.4% increase from 1990 
**450% increase from 1990.   


